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Lesson Objectives 

I. Describe the major types of political ads  

· Negative - One candidate portrays the other in an unfavorable light. 

· Warm and Fuzzy - Candidates make the viewer feel good about the country or his/her campaign. Similar to emotional appeal.

· Humorous - Candidates elicit a laugh or smile from the viewer. 

· Scary - Candidates evoke images of fear (usually combined with a Negative ad). 

· Advocacy- advocates for/against an issue/person 
Additional Techniques:

· Name Calling

· Testimonial

· Glittering Generalities

· Loaded Words

· Card Stacking

· Bandwagon

· Plain Folks

· Transfer

· Fear
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Use the chart below for your analysis of the campaign commercials we watch in class.
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Additional questions for each viewed commercial.
· Who produced the message? 

· Who is speaking? 

· Whose viewpoint is not heard? 

· From whose perspective does the camera frame the events? 

· Who owns the medium being used? 

· What is our role as spectators in identifying with, or questioning what we see and hear? 

Political Ad Analysis Chart ©2004 by Frank Baker �http://medialit.med.sc.edu/mediapolitics.htm








